


WHATDID CUSTOMERS NOTICE?

75% 64%

3in 4 agreed all fruit and 2 in 3 noticed RFTS
vegetables are 5 stars materials

38% 95%

2 in 5 stated they purchased agreed supermarkets should
healthier food or drink as a result continue to promote healthy
eating

WHATDID SUPERMARKETS SAY?

Positive feedback 1

received from supermarket said

40of 5 shelf tags were
supermarkets difficult to maintain
THE RESULT

Supermarkets managers were provided evaluation findings. They could decide to
abandon, adapt, adopt or amplify the campaign.
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All 5 supermarkets decided to adapt!

Adaptations will include removing 4-star shelf tags and replacing with shelf strips.

WHATS NEXT?

We will continue our work with participating supermarkets.

Next step: 1 Healthy eating nudge trials # 1 - Healthier drinks.

Latrobe Health 1GA

2. Assembly

healthassembly.org.au/projects/healthy-supermarkets-reach-for-the-stars

Reach For The Stars is an initiative of the Latrobe Health Innovation Zone.




